VETERAN TELEVISION PRODUCER AND WRITER ADAM BELANOFF
IN CONVERSATION WITH PROF. ALEXANDRA D’ITALIA

CAPTIVATING AN AUDIENCE:

STORYTELLING TECHNIQUES
@ USE INTTHE PRACTICE OF LAY

PROJECT

’STORYTELLING




LAWYERS ARE STORYTELLERS

* Relationship building/Networking
* Interviewing

* Declarations

* Statements of Facts

* Client Intake

* Opening & Closing Arguments

* Written Arguments

e And more...



"FOR SALE: BABY SHOES, NEVER WORN.”
— ERNEST HEMINGWAY (DEBATED)

Stories need:

* Beginning, Middle, End

° Conflict, ACtiOﬂ, Resolution » This can be analogized to Wt:itten or
oral advocacy: Keep the trajectory
* High stakes — In creative storytelling this IETE Toriee 2 cem pelliz:
E _ : _ » Choose your “protagonist” (e.g., your
is accomplished by adding conflict or client) and keep stakes high for your
raising the personal risk for the client—or create stakes for the jury or

court (i.e., what happens to your client
protagon Ist. or the jurisdiction if you lose?).
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BEGINNINGS NEED TO CAPTURE THE AUDIENCE

Begin any story with something that compels the audience to remain engaged:
* Animage

e Atheme

A controversy

An appearance of mystery

In medias res

* Alatin phrase meaning “in the midst of things.” This literary term describes when a story
opens with the character already in the middle of things—whether it’s a discovery of a
dead body or the middle of an argument, this narrative technique captures the
audience’s attention, bringing them front and center into the fray.



MAKE EXPOSITION SEAMLESS =N
e

Exposition is a writer’s way to give background information to the audience about the

characters and setting of the story. It’s the context. In TV/film, it can be dialogue, narration,
or even visual information that helps the audience better understand what is going on in the
story. In TV/film, you want the exposition to be invisible. Exposition ;

* Reveals theme

* Describes the story world/context
* Entices audience curiosity

* Establishes the rules

* Reveals more about character



POINT OF VIEW:

* In creative storytelling, POV is the angle from which a story‘)is old,
which determines what the reader can access from the narrative.

» The POV filters everything in your story. Everything in your story
must come from a point of view. 3




SE

ING

Location

Time
Mood/atmosphere
Climate and geography
Politics/culture

History




e Specificity matters.

* Make strategic choices on

when to be specific and
when to summarize.

-JAMES JOYCE




SUMMARY:

e Zero in on the “conflict.”
* |dentify your “hero.”

e Start in the action.

* Heighten stakes.

* Paint the picture.

* Be specific.



THANK YOU

Professor D’ltalia welcomes your questions.
Alexandra D’ltalia

aditalia@swlaw.edu



